PCA Underbanked and Prepaid

Recent CFSI/NBPCA study shows the Underbanked DO understand
Prepaid and choose it as the best value and option

Some have said the Underbanked do not understand their financial options and are
defaulting into financial products without full understanding of how these products work
and their costs

A recent study by CFSI and the NBPCA has shown the Underbanked to be very savvy
and informed in their options and which best suits them. Findings include:

'
1+ Network branded prepaid cards provide security, choice, convenience and value

: * Nearly all underbanked prepaid card users (96%) say they find their prepaid card to be at
H least “somewhat” useful; 94% would recommend a prepaid card to someone else

: . Underbanked consumers use their cards as tools to manage their finances — pay bills, get
! cash, manage a budget, spend responsibly, avoid debt

e Payroll deposit is just beginning to be understood; interest is there but more education

1 needed

E *  Fees and pricing are well understood , transparent and seen as fair and a good value

The following slides are a small sampling of the survey results, please contact Kirsten Trusko (ktrusko@nbpca.com) f you are
interested in more information

003
Benefits
NB A range of benefits score very strongly, with at least a majority saying they are
L wriow ‘extremely significant” and upwards of 80% saying they are at least “very” significant
to them.

The following are some benefits regarding branded gift cards (which carry a logo like American Express,
Discover, MasterCard or Visa). For each statement, please indicate how significant you find this benefit.

e b Py I ey o, mpnless of
yerr ot histegy of wear Folingss abwont bales,

= Extiwnely wignilican berelit = Very Sumeatel  sNolvery  wNolatall

CFSI-NBPCA Reloadable Prepaid Survey March 2009 © 2009 Network Branded Prepaid Card Association

Benefits
Upwards of 72% said benefits are “extremely” or “very” significant and fewer than

i wnow 11% finding any of them “not very” or “not at all” significant.

The following are some benefits regarding branded gift cards (which carry a logo like American Express,
Discover, MasterCard or Visa). For each statement, please indicate how significant you find this benefit.
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NBPCA Clarity: Fees
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75% believe they understand the fees associated with their card “perfectly,”
“very” or “pretty” well

How well would you say you the fees for using a prepaid card?
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“It's like a weight is being lifted off my shoulders
knowing that | don’t have to carry money on me.”

“l think it is more socially acceptable to
own/use a credit card and by using a prepaid
card, | feel more socially acceptable. The bills
because they just aren’t cool in my
neighborhood. Well, no one specific person said
so, but everyone has a credit card. And | have a
reloadable prepaid card. And I'm just as cool.”

“Prepaid cards are extremely useful due to the
fact that they are easy to reload and easy to use
and | don’t have to worry about things like bank
overdraft fees. | can use them like credit or debit
cards without having to be concerned about
whether my credit will be affected or not.”

“1 can’t overdraft because the prepaid card only
lets me spend what | actually have. Overdraft fees

are so expensive at a bank.”
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